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Abstract 
Online Social Network and its related applications have their strengths and weaknesses. Nevertheless, if properly 
employed or planned for use by organizations, Online Social Network may encourage, promote and facilitate 
organizational knowledge sharing and learning among employees.  In this paper, the authors had reviewed eight 
articles to generate benefits of online social networking to give descriptions of available models of online social 
networking. In addition, this paper intends to provide future recommendation for this application which relatively a 
new area that need comprehensive research and documentation. 
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1. Introduction 
Online social networking has become a very important tool for interaction, learning and sharing of 
information.  Laudon and Traver (2008) describe online social networking as an online social area for 
people who share common ties that can interact with one another.  The influence on online social 
networking is great, and to that extent much research is being done to document its benefits, significant 
advantages and disadvantages, as well as its impact towards improving the quality of life.  Examples of 
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online social networking sites on the Internet include MySpace, Facebook, Twitter, LinkedIn, Meetup and 
Tribe.
Bennett, J., Owers, M., Pitt, M., & Tucker, M. (2010) had indicated that the business advantages and 
benefits of social networking in the workplace are still very much underappreciated and undervalued. 
Much of the literature has concentrated to describe the tools of online social networking, but little 
evidence on the effectiveness of the tool for quality of life. 
1.1. Definition 
An online social networking application is an internet-based service that allows users to create and 
manage virtual social networks, Williams (2010).   Miller (2007) defined online social networking site as 
“free online services” that facilitate communication through an interactive network.   Miller (2007) listed 
down the interactive network that includes user profiles, photos, groups, emails, blogs, music and other 
media.  On the other hand, Mahajan (2009) defined the information of a community on the internet, 
which facilitates the users to interact for common purposes.   
Therefore, the above definitions, online social networking is a platform for people to meet virtually. 
1.2. Statement of the problem 
Online social networking is fairly new in most organizations. Therefore, a conceptual framework on 
the benefits of online social networking towards the quality of life is of great importance. This paper is 
geared to study the benefits of social networking for quality of life, focusing on the health industry, as 
well as the individual itself. 
1.3. Research Questions 
i.     What are the benefits of online social networking for enhancing the quality of life? 
ii.    What are the available models of online social networking? 
2. Methodology 
Eight peer reviewed articles were reviewed in this study which focused on the benefits of online social 
networking. Three articles described the models that were developed to enhance the concept of social 
networking. 
The models were geared to improve the health industry in Canada, to improve United States library 
services in rural areas, and to improve community development in United Kingdom. We selected these 
three models as our case study to highlight how online social networking improves the quality of life. 
These models are reported by Williams (2010), Du (2011) and Donnelly and Merrick (2003). 
3. Findings 
3.1. Benefits of online social networking 
Article one by Williams (2010) writes about online social networking applications that was   
developed for the healthcare industry. Although the focus of the paper was on the weaknesses on online 
social networking application, the strengths and benefits were also discussed.  The weaknesses that were 
highlighted in this paper was on the issue of confidentiality, integrity and threats to the privacy and 
715 Noorriati Din et al. /  Procedia - Social and Behavioral Sciences  35 ( 2012 )  713 – 718 
security of health information.  Williams (2011), however, highlighted the benefits of online social 
networking, which include: 
a.  In a healthcare industry, record keeping for patients is extremely important.  The people are 
concerned about confidentiality, integrity and availability of personal information. Online social 
networking application allows a record of a permanent, longitudinal record of their healthcare 
therefore, health providers, as well as patients, are able to keep track of their health conditions. 
This is important as to improve their quality of life. 
b.  Managing and storing personal information regarding health condition, medication, allergies and 
lab result are other benefits for retrieval of information. 
c.  The third benefit is sharing of information across users account which include professionals, family 
members and third parties, usually for consultation purposes. 
d.  The fourth benefit is for vendors to create customize personal health records and products, and for 
decision making in medication.  
Article two by Boyd et al (2007) studied on the benefits of social network sites.  They documented the 
benefits, which include users use the social network sites for interaction.  An example would be the 
facebook; users are enabling to profile themselves online; social network sites provide virtual community 
based on common interest and issues; social ties are supported, and new connections can be made. 
Du (2011) discussed the benefits of social networking in the context of mobilizing partnership between 
the library and users of the library facilities. Effective partnership between local governing agencies, civic 
organizations, community service organization and the public can be materialized. 
Donnelly and Merrick (2003) introduce the concept of “communitization” in social networking.  
Comunitization allows an interface to be adapted to suit the wants and needs of a community. The main 
benefit is the ability of this application to support government delivery information and services through 
multiple providers. In addition, citizen participation is increased. Thus, this can further improve the 
quality of life of the community. Below are the detail explanations on the three models. 
3.2. Models of Online Social networking 
Three models will be described here which is The Social Networking Website Model, The Community 
Outreach Model, and The Producer and Consumer Model. 
The first model is The Social Networking Website Model introduced by (Williams 2010). The model 
as illustrated in Fig. 1 which include a set of users, a set of mechanism for exchanging information, a set 
of binary relationship types, a set of search functions to locate user profiles and a site operator to control 
the site. 
Fig. 1. The Social Networking Website Model 
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Model two is The Community Outreach Model. The Community Outreach Model is geared to help 
librarians to communicate through social networking, and increase interaction with users and peers.  This 
will enable the rural libraries to improve social inclusion, and this will improve services as well the 
quality of life of the rural communities. 
There are four main steps in the Outreach Model which are; mobilizing partnership, building trust, 
implementing inclusion objectives and assessing outcomes. The first step is mobilizing trust.  According 
to Du (2011) mobilizing partnership allows the development of a systematic on-going partnership with 
local authorities, leaders in the community and organizations accordingly. This step requires the library to 
get in touch with their trustees, stakeholders, user group as well as the public. The second step is involved 
building trust between the organization which in this case are the rural library and the public.  This step 
plays an important political role where the rural library is able to pressure the authorities for allocation of 
monies and funds. Interactions are crucial to build trust between the rural library with local leaders, as 
well as organizations. The weakness of this step, is that interaction is inconsistent without a proper 
comprehensive plan of action.  
The third step is to implement inclusion objectives. Du (2011) suggested that social inclusion should 
be done systematically with outcome-based objectives. 
Lastly, evaluation and assessing outcomes with two components, which is the output measures and 
outcome based evaluation be used to evaluate the entire model. 
Du (2011) reported that the United States libraries were able to assist the librarians to keep in touch via 
social networking.  Interaction between peers were improved, and the rural community were not been left 
out in networking, and are able to enjoy support and good services. 
Fig. 2. A Community Outreach Mode 
The third model is described by Donnelly and Merrick (2003). In order to support the delivery of 
government information and services, the communitization concept was introduced together with The 
Producer and Consumer Model. This project was implemented by the United Kingdom (UK) government.    
Communitization is a principle that allows interaction to be adapted to suit the needs and demands of the 
community. The key priority of the UK government was to improve the e-service delivery. The objective 
of the communitization by the UK government was to assist the government to reach the entire population 
and increase more public participation and interest of the public towards government activities. 
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There are three ways described in the model which are rebranding, adding additional content and 
provide a translated version. The first way is rebranding. Branding can increase trust and demonstrate that 
a service has been accepted by the community. 
The second way is adding additional content. The system must allow the community to add new 
information that will help their users with the application or service. 
The third way is translation. If the community wants to translate the version of the information, this 
service is available. 
Fig. 3. The Producer and Customer Model 
4. Discussion
From these three models, if any government or organizations have an intention to develop or use the 
existing online social networking models, there are some concerns that ought to seriously tackled and 
researched on as mentioned below. 
Firstly, issues on privacy and security of the user’s information. Crime rate in all countries is high, be 
it on the streets or virtually.  If a system is hacked, personal information can be retrieved and be used 
illegally or unethically. 
Secondly, is to study how to detect fake user profile. Although, the benefits of online social 
networking are significant, but security issues need be safeguarded, because in practice, as well as 
hacking and vandalism in cyber environment is still a problem. 
Third, developing models are costly. Hence, providers must understand the profile of their users, as 
well as the need and wants of their users. Therefore, the development of a model for social online 
networking must comprehensively to be thought and planned. 
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5. Conclusions 
These models represent three of the various online social networking models that exist globally. These 
models showed that although there are some weaknesses, but the strengths are tremendous.  The usage of 
online social networking will definite improve the quality of services, thus will improve people’s life. 
However, much focus needed to be given to the issue of security and privacy. If this issue can be 
addressed, the models can generate more positive benefits for the world community. Regardless of belief 
and acceptance of organizations in adopting or utilizing online social network, it is wise to anticipate the 
impact of online social network towards personal effectiveness among employees. Therefore, we plan to 
design a conceptual model concerning to online social network impact on the personal effectiveness 
enhancement among employees in the public agencies. 
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